DAVID B. WASSERMAN
(610) 304-6372  |  davidwasserman1217@gmail.com  |  Gilbertsville, PA  |  linkedin.com/in/davidbwasserman/

I’m a people-first senior creative leader with 20+ years as a player-coach in creative strategy, corporate communications, and media design & production. I’ve built operational infrastructure and led award-winning, cross-disciplinary teams at B2B enterprises, global CPG companies, and higher ed nonprofits – managing multi-million-dollar budgets and a roster of internal and external partners. Preferred enablement partner for Fortune 500s, including: Aflac, Allstate, Amazon/AWS, AMEX, Bayer, Fidelity, Fujifilm, Goldman Sachs, Johnson & Johnson, L’Oréal, Nestlé, PayPal, Prudential, Salesforce, Uber and others. I’ve led learning experience design, communications, and program development across a variety of industries - pharma/healthcare, fintech/finserv, CPG/retail, SaaS/tech, apparel/lifestyle, robotics/automation, and higher ed/EdTech. Directly supported C-Suite communication strategies and program enablement across NA, EMEA, and APAC while managing teams, logistics, and global distribution.

AREAS OF EXPERTISE
	Creative Team Leadership & Mentorship
	Video, Motion, Photography, Graphics
	AI-Enhanced Creative Workflows

	Cross-Functional Stakeholder Partnership
	Agency & Vendor Management
	Brand Standards & Visual Identity

	High-Volume Content Production
	Creative Operations & Workflow Design
	Digital Asset Management (DAM)



PROFESSIONAL EXPERIENCE
Kenzie Media  |  Gilbertsville, PA	2025 - Present
Owner, Executive Producer
· End-to-end video production and creative communications expert.
· Creative partner to global organizations - translating complex business narratives into effective communication strategies.
· End-to-end production and design execution - from production through launch and distribution - across video, presentation decks, graphic design, photography, interactive learning modules, and live events.
· Trusted long-term partner across multiple lines of global business at Fujifilm: Data, Optical/Cameras, Biotech, and Biosciences.
· Worked directly with Fujifilm Marketing teams to develop, produce, and launch global B2B campaigns and national events.
Bimbo Bakeries USA  |  Horsham, PA	2019 - 2025
Director, Creative Production & Design | Corporate Communications
Brands include: Entenmann’s®, Little Bites®, Sara Lee®, Thomas’®, Ball Park®
· Restructured a fragmented, external agency-reliant creative model into a centralized in-house operation - saving $500K+ annually while raising the creative bar across all output.
· Guided creative strategy and brand expression supporting multiple national, billion-dollar CPG brands.
· Partnered with senior stakeholders and cross-functional teams to develop integrated campaigns across digital and print.
· Mentored and supported design associates across media for both internal communications and external campaigns.
· Developed and delivered training on digital asset management, self-service production tools, and creative design best practices.
· Owned the production pipeline from ideation through scripting, development, production, editing, and distribution.
· Technical expertise in designing and launching fully produced live-stream events for 20,000+ associates nationwide.
· Supported global sister companies in the development and launch of impactful associate communication strategies.
· Integrated AI-powered tools into creative workflows - accelerating experimentation, improving production velocity, and opening new creative formats without compromising brand standards.
The American College of Financial Services  |  King of Prussia, PA	2012 - 2019
Director, Digital Media | Product & Innovation, Marketing
· Scaled and led a multidisciplinary creative team of producers, studio crew, editors, copywriters, and interactive developers.
· Managed end-to-end operations of a fully staffed broadcast studio, utilized for recording education programming as well as hosting SMEs for live segments on national financial news programs.
· Balanced and normalized team workload across all products through the creation of a shared accountability production model.
· Owned and led the Agile development of the organization’s first gamified professional designation program – content, production, design, UI/UX.
· Rebuilt broadcast and post-production infrastructure from the ground-up; completed $25K under budget in six months.
· Owned creative vision and strategy - developing talent while elevating the bar for craft across a high-volume B2B operation.
· Brought clarity to complexity - translating intricate financial and insurance subject matter into creative that resonated with a professional audience.
· Drove annual business planning and multi-million-dollar budget management for the creative function - overseeing vendor relationships, agency partnerships, and senior stakeholder alignment.
Kenzie Media  |  Gilbertsville, PA	2008 - 2012
Owner, Executive Producer

EDUCATION
DeSales University  |  B.A., Television & Film	The American College  |  Chartered Leadership Fellowship® (CLF®)

TOOLS & TECHNOLOGY
Adobe Creative Cloud (Premiere Pro, After Effects, Photoshop, Illustrator)  |  Final Cut Pro X  |  Project Management Systems  |  
Digital Asset Management Systems  |  JIRA  |  Canva  |  AI-Driven Creative & Production Tools
